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Large public events always pose 
a challenge for local data connec-
tions. At this FinnMETKO exhibi-
tion, Elisa’s network experienced 
some issues which made it difficult 
for some exhibitors to run their 
stands. Other operators’ networks 
mostly functioned well thanks to 
extra base stations in the area. 

Exhibitors are working at the 
exhibition, and during the working 
day “support services” must fun-
ction. Hopes for smoother traffic 
and places to park as close to your 
own stand as possible were under-
standably present in feedback. The 
cleanliness and sufficiency of WC 
facilities, as well as the vicinity of 
dining areas for exhibitors were 
important – precious time should 
not be wasted on queues and mo-
vement around the area. Exhibi-
tors also criticised the food: they 
wanted a more diverse and higher-
quality range of sausage and pota-
toes. 

The exhibitor survey was car-
ried out from 2.–14.9.2018. A feed-
back survey was sent to 500 exhib-
itor e-mail addresses. We received 
134 responses.

It’s the atmosphere and the visitors!

O
All in all, 96 per cent of exhibitors 
who responded were extreme-
ly or quite satisfied. Satisfaction 
with the exhibition has remained 
at the same level as for the last 
two exhibitions in 2016 and 2014.
Satisfaction could also be seen 
in exhibitors’ strong estimations 
that they would participate in the 
next FinnMETKO exhibition in 
two years. 96 per cent of respond-
ents said that they would definite-
ly or probably participate in the 
event in two years.

SIRPA HEISKANEN

FinnMETKO’s exhibitors:

Exhibitors at the autumn FinnMETKO 
exhibition have had their say: the best 
things about the exhibition were the great 
atmosphere and the right visitors. They 
were able to reach the right target group 
and sell their products in the exhibition’s 
relaxed atmosphere. The organisation of the 
exhibition was seen as a success in general.

verall, exhibitors were satisfied 
with the FinnMETKO 2018 
exhibition.

Exhibitors felt that the best things 
about FinnMETKO were the at-
mosphere and reaching the right 
target group. Respondents also 
praised the exhibition’s relaxed 
and uncomplicated atmopshere. 
In their responses, many exhibi-
tors described the visitors as just 
right – the right customer groups 
were in attendance and reachable 
at FinnMETKO. 

Here are a few direct quotes 
from exhibitors’ responses when 

asked what the best thing about 
FinnMETKO was:
“Visitor numbers aren’t dependent 
on the weather; there are always 
plenty of visitors.”
“The number of visitors and the vis-
itor profile are good.”
“Exhibition visitors are exactly 
what you expect.”
The right number of visitors and 
suitable profile is reflected in how 
sales were made at FinnMETKO. 
75 per cent of respondents said 
that they had sold products at the 
exhibition as expected, and 8 per 
cent said they had sold more than 
expected.  
95 per cent of respondents said 
that they had found new custom-
er contacts at the exhibition.

Exhibitors were also asked to 
provide their opinion about how 
smoothly the event ran, how effec-
tively it was organised, and to give 
any ideas for improvement for fu-
ture events. In general, the organi-
sation was seen as a success. 

“There were lots of 
people around”

How satisfied were you overall with the exhibition?

Did your company find new customer contacts?
How likely are you to participate in 
the exhibition in two years?

a su�cient number   
23 % 

a satsfactory number 
72 % 

too few   
5 % 
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At FinnMETKO, were sales...? 22 
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“Tips for future 
events”

We would like to thank 
respondents for their valuable 
feedback!
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FinnMETKO showcases the machinery in-
dustry and is a source of information for in-
dustry professionals and spectators on the si-
delines. 78 per cent of all respondents and 94 
per cent of machinery and transportation com-
pany entrepreneurs considered the exhibition 
to be an important source of information on in-
dustry products.  63 per cent of all repondents 
and 80 per cent of machinery and transportati-
on industry entrepreneurs felt that FinnMET-
KO was the industry’s most important event. 
Information was also sought from the exhibi-
tion for upcoming procurements: 64 per cent 
of machinery and transportation industry ent-
repreneurs said they were currently planning 
an industry procurement.

FinnMETKO is a professional exhibition for 
the heavy machinery industry. 70 per cent 
of interviewed visitors were either machine-
ry or transportation entrepreneurs or emplo-
yees in the industry’s companies, or otherwi-
se had work-related connections to the ma-
chinery industry.  

The best thing about FinnMETKO: all the machines are on display at once
FinnMETKO 2018 visitor survey:

Professionals visiting

Information sought  
from FinnMETKO

Decision-makers  
looking to buy

Visitors spent long 
periods at the exhibition

Satisfaction with  
the exhibition

The best thing about 
FinnMETKO

Tips for exhibitors at 
future exhibitions

The FinnMETKO 2018 exhibition attracted 
34,700 visitors. Visitors’ experiences were 
charted during the exhibition days with a vi-
sitor survey. Business students at GRADIA 
Jämsä interviewed a total of 291 exhibition vi-
sitors over the three exhibition days.

M
Around 60% of all visitors independently ma-
ke or are involved in company procurement 
decisions concerning machinery, transpor-
tation equipment, maintenance services, ad-
ditional equipment or spare parts and supp-
lies. This number rose to 90% among respon-
dents who are machinery and transportation 
entrepreneurs. 

Decisions were made at the exhibition and 
sales took place. 29 per cent of all visitors and 
54 per cent of machinery and transportation 
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entrepreneurs said that they had procured ma-
chinery or equipment or made purchasing de-
cisions at FinnMETKO. 
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I also intend to participate in the next exhibition.

The exhibition is an important source of information 
about industry products.

FinnMETKO is the most important event in my industry.

I am currently planning industry procurements.

Väittämiä FinnMETKO-näyttelystä 

all respondents machine and transport entrepreneurs

I make purchasing decisions and carry out machinery 
and equipment procurements at FinnMETKO.

There were more first-timers at this exhibiti-
on than in previous years. 28 per cent of those 
interviewed were attending FinnMETKO for 
the first time. The majority of visitors, howe-
ver, were veterans: 72 per cent had attended 
the exhibition previously. 
More time was spent at FinnMETKO than in 
previous years. Compared to previous year, 
the share of visitors spending less than 2 
hours or 2-4 hours at the exhibition has sh-
runk and the share of visitors who spend se-
veral hours or even days at the exhibition has 
grown. 19 per cent of respondents said that 
they visited the exhibition on three days. The 
share of visitors who visited on two days was 
11 per cent. 23 per cent of respondents spent 
more than six hours at the exhibition and 24 
per cent spent 4-6 hours at the exhibition. 
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 – according to the FinnMETKO 
exhibition’s visitor survey, the best 
thing about the autumn exhibition 
was that all of the machines, 
brands, and new arrivals were on 
display and available to visitors 
to investigate and compare. In 
addition to the diversity and extent 
of the exhibition, visitors also 
enjoyed the atmosphere. Along 
with the machines, the people at 
the exhibition and meeting friends 
and acquaintances were also 
essential parts of a visit.

96 per cent of respondents were extremely or 
quite satisfied with the exhibition. 41 per cent 
of respondents felt the exhibition was extreme-
ly useful and 49 per cent found it quite useful.
Satisfaction with the exhibition can be seen in 
the willingness to attend the exhibition in the 
future. 90 per cent of respondents said that they 
would return to FinnMETKO in two years.

achines, machines, 
machines

Visitors were asked what the best thing or 
things were about FinnMETKO. The top ans-
wer was: the machines. The exhibition’s di-
versity and extent were also highlighted, as 
were the good atmosphere and meetings 
with friends and acquaintances. There were 
lots of new arrivals at this exhibition, and this 
could be seen in the responses. Several visi-
tors said that the new arrivals were the best 
thing about the exhibition. Demonstrations, 

opportunities to test drive machines and 
compare different brands were also seen 
as FinnMETKO’s strengths. The food and 
restaurant services were also mentioned.

Visitors were asked to give suggestions for 
improvement for future exhibitions. To ma-
ke the next exhibition visit smoother, visitors 
would like to see more parking spaces, toilets 
and signs, clearer maps and improved food 
services.

Satisfaction with exhibition 

Usefulness of exhibition visit

Claims about the FinnMETKO exhibition

Use of time at the exhibition




